
VISITOR PHOTOGRAPHY

Tell a story about ASRI's work
Show people engaged in an
activity (not simply standing in a
line) 
Show faces and eyes, preferably
looking at the camera
Have a positive feel 
Always demonstrate dignity and
respect toward the subjects

HOW WE USE PHOTOS
Health In Harmony will always give you credit for
any photos that we use. We may use your photos
on social media, brochures, our website, emails,
media articles, thank you letters, grant reports,
posters, or in other printed or digital media.

GREATEST PHOTO NEEDS

Healthcare photos, ie doctors treating patients
Patients paying with seedlings or other
alternate payments
Biodiversity in the forest
Former loggers farming, running shops, or
otherwise engaging in an alternative livelihood

REQUESTING PERMISSION

It's important to always request permission before taking a photo of anyone - staff or community
member. ASRI has determined that it is not necessary for our visitors to use legal photo
releases with subjects, but please do ask for permission before taking photos of anyone,
especially in a medical environment. The ASRI staff will be happy to help translate if needed.

Access to current photos from visitors at ASRI help us tell the story of this planetary health
work to donors in a compelling way and generate the support necessary to sustain the

programs. We would love to see your photos from your time at ASRI and share them in our
communications. Thank you for your help!

The most useful photos:

The following pages provide more
techniques for taking high-quality photos
from a professional photographer,
Jocelyn Stokes.

 AGREEMENT AND SHARING INSTRUCTIONS
Create a folder with your name in our shared drive at www.bit.ly/HIHphotos and upload your photos using
"YOUR NAME_MONTH YEAR_DESCRIPTION" for the titles. By signing below you agree Health In Harmony
can use your photos for storytelling and fundraising purposes as outlined above and agree that if the purpose
of your visit to ASRI is photography, you will upload your photos with two weeks of your return. Thank you!

GENERAL
GUIDELINES

(Signature) (Date)



Visuals are processed up to 60,000 times faster than text
People remember 6.5x more text-based data when paired with images
Pictures transmit up to 8,400% more information than words

©Jocelyn Stokes

Things to think about when framing your shot:

Is your image properly exposed? 
If your main subject is underexposed add a source
of light or move your subject. 
Additional sources of light can include:
- Natural ambient light (i.e. windows, reflectors)
- Camera flash, lamps/lightbulbs, LED lights,
flashlight/headlight, candle light
 
Adjust your white balance!
Match the temperature of the light with your camera settings.
The higher the Degrees Kelvin, the whiter the color
temperature. The three primary types of color temperature for
light bulbs are: Soft White (2700K – 3000K), Bright/Cool White
(3500K – 4100K), and Daylight (5000K – 6500K). 

Golden Ratio  
The golden ratio allows the viewer’s eyes to move along the line,
resting on the end of the spiral. The ratio works in all four directions,
horizontal and vertical, enhancing the focal point of your main subject.
This rule of composition is a sophisticated technique commonly used
to tell a story within an image.

 
Rule of Thirds
Compose your image by placing your main subject/focus at one of the
intersecting points. This could be top left or right or bottom left or right.
In landscapes, 2/3 of frame should be land/water or sky. This is a
professional rule used to create a more aesthetically pleasing image. 

 
 
 

Choose your main subject(s) or point of focus

 

Choose details that tell a story:
Who/what is the subject? Why is it significant? Where
does the story take place? Consider foreground and
background when choosing how to compose the main
focus of the image. 
 
Choose a unique detail that stands-out and explains
where the story takes place or with whom.
Often juxtapositions of objects/subjects within their unique
location tells a compelling story. 
 
Gestures are often universally understood, as a form of
human interaction, they naturally tell a story and often
show emotions very directly. 

Consider relationships between the main
subject(s) or subject(s) and object(s). 
 
Is there more than one person? Whats the dynamic between
them? If theres only one person, what is their relationship to their
surroundings? When featuring a single person, remember to
share some context that will help to form a story.
 
Are you capturing candid emotions?
To capture emotions, focus on faces as the subject(s) naturally
interact or react to the current circumstances. 
Emotion can also be communicated through body language.
 

Without a story, 
the image has no depth.

Concern yourself mostly with how effectively
you’re using the space within the frame.



 
Introduction: creates context for the proceeding images.
Introduce the main characters. Introduce where the story
takes place. Set the tone of the story.
 
Plot: Explore ideas, feelings, experiences.
Show characters overcoming obstacles and working
through conflict or tension. These are ways to truly engage
your viewer, elicit an emotional response and create a
dynamic story.
 
Conclusion: How does the story (or time period) conclude?
Is it a final gathering or a closing scene or insight to the
next chapter of the story?

Remember the elements of a good story.

 
The best stories work because they are
streamlined — they don’t contain any unnecessary
or distracting elements. Likewise, your storytelling
image should be free of distractions.
 
Make sure your subject is placed prominently in
the scene and don’t include more supporting
elements than are absolutely necessary.
 
 

Keep Visual Distractions to a Minimum.

A storytelling image inspires people, 
makes them think, and evokes emotion.

 
Use creative angles, variety of depths (close-ups,
wide angle), take portraits, landscapes, macro and
action shots. 
 
Notice themes. 
Visual - reoccurring colors or shapes.
Locational - specific objects or scenes that can be
repeated in different places.
Relational - people, or a person, over time or
through various experiences. 

Be original. Use variety.

Think about what elements you need to share a
complete story. Choose specific details to highlight
that can work with your contextual images to tell a
comprehensive story and convey emotion.
 
Remember, less is often more! 
Make each composition in your series effective
enough to keep the series short and powerful.

Include details to support your narrative.

Do your homework and research your subject/location(s). Think about what components you will
want to capture to tell your story and convey your message. Create a shot-list for in the field.
Strong storytelling images are thoughtfully layered with meaning. A deeper understanding of the
context of your subject(s) enables more layers of meaning that you can convey through your images.  

Plan ahead.  Know your subject.

 
Powerful images are layered with meaning.

 
Most importantly, 
enjoy the process.
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